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Created in 1983, Aircalin is an international French airline
owned by the agency itself which offers air transport from
New Caledonia. It is a member of IATA as well as 10SA
certified and meets the most stringent criteria in the field of
aeronautics.

The company operates mainly in the Pacific zone, but also
in Asia, Europe or North America thanks to its numerous
trade agreements. It offers daily flights with more than
100 destinations worldwide.

Freight operator since 1987, Aircalin facilitates trade with its
full range of value-added services for the needs of exporters:
from general cargo shipments to the most delicate products,
through priority services, or even specialised charter

operations.

Aircalin Cargo offers New-Caledonia companies a vast
network of international destinations, ensuring reliability
and punctuality of shipments, thanks to its expertise and
ability to offer fast delivery times.

Partner of the NCT&I cluster, Aircalin offers companies and

their transit agents help in the implementation of export
process, providing them with both advice and availability.

As part of its expansion, Aircalin will be renewing its fleet with
the acquisition of two large Airbus A330neo carriers and two
A320neo carriers. The latter will be operating mid-2019, the
A320neo in 2020 and 2021.

More competitive, but also more environmentally
friendly, ultra-connected, these planes will offer a very
high level of comfort to passengers and will see their
fuel consumption decrease in the order of-14% per seat.
Furthermore, the company is seeking to expand by adding
additional flights on regional routes and is aiming at opening a
regular route to China.
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